E-commerce Marketing

 Course Syllabus

A. Course Description

Credits:

½ Credit

Instructor:

Mr.  Beeney/Mrs. Davis
Room Number:
5

B. Book

E-Commerce Marketing, 2005 South Western.
C. Course Description

This course is designed to incorporate the principles of marketing to guide the students through the world of e-commerce.  Students will learn how to plan and market an electronic business and its products and online services.  The students will be expected to complete classroom lessons, work in a team environment, and take initiative in their learning process.

D. Goals and Objectives

By the end of this course students will be able to:

1. Apply the role of marketing and its functions.

2. Define and possess a working knowledge of marketing by:

a. Understanding e-commerce and marketing connections
b. Understanding the organization of business
c. Applying effective Internet communications
d. Utilizing marketing-information management
e. Meeting customer needs

f. Applying product and service planning

g. Understanding e-commerce distribution relating to value and price.

E. Grading Criteria

Participation/attendance – 25%

Quizzes/Tests – 20%

Work Assignments – 35%

Projects – 20%

F. Conduct Expectations

1) Students are to be respectful and courteous of other’s thoughts, ides and perceptions.

2) Students are expected to actively participate in classroom discussions, teams, groups or individual assignments.

3) Students are expected to come into class prepared with assignments complete.

4) Student’s work should demonstrate their thoughts and ideas; not that of others.

5) Students are to use time wisely.  There will not be wasted time.

6) Any student caught cheating will receive a zero on the assignment, quiz or exam.

7) Any student not representing our class in a professional manner while working on class-work, in or out of school, will be reprimanded.

G. Attendance

The attendance policy will be followed per student’s planners.  Students will also receive a zero for participation points on the days absent.  This is a business class, as in business attendance/participation is very important.  If a student receives a poor attendance grade then an end of the semester research project may be completed to retrieve those points.
      H.
      Late Work

Assignments turned in late will be deducted by 30%.  Work that is over 5 school days past due will not be accepted.
TO BE SUCCESSFUL, YOU MUST BE HERE, PARTICIPATE, AND TURN WORK IN ON TIME !


