BRIDGMAN HIGH SCHOOL
 MARKETING SYLLABUS

A. COURSE IDENTIFICATION

Credits:


1 Full Credit

Instructor:


Mrs. Davis

Room Number:

6  

B. BOOK

Marketing Essentials, 2009, Farese, Kimbrell & Woloszyk

C. COURSE DESCRIPTION


This class will be designed to help students learn about and apply the basic concepts and practices of modern marketing as they are used in a wide variety of settings: in product and service firms, consumer and business markets, profit and nonprofit organizations, domestic and global companies, and small and large businesses.

Students will be given many opportunities to integrate their technological skills and utilize the technological resources available to the; including participation in working the school store.. Students will also be a member of the Bridgman DECA, (an Association of Marketing Students) Team.  They will be given the opportunity to compete, as assigned by the teacher.
D. GOALS AND OBJECTIVES

By the end of this course student will be able to:

1. Understand basic economic principles.

2. Possess a working knowledge of Business and Marketing essentials.

3. Develop human relation and communication skills.

4. Possess a working knowledge of Management skills.

5. Apply Selling Principles.

6. Possess a working knowledge of Promotion.

7. Possess a working knowledge of Advertising.

8. Create a Sales Presentation.

SEQUESTIAL COURSE DESIGN:

The plan for instruction of this course is as follows:

First Nine Weeks:

1) The World of Marketing

2) Economic Essentials

3) Business and Society
4) Skills For Marketing
Second Nine Weeks:

1) Selling

2) Promotion

Third Nine Weeks:

1) Distribution

2) Pricing

3) Marketing Information Management

4)  Product and Service Management
Fourth Nine Weeks:


Marketing Sales Presentation Project


E. GRADING CRITERIA

Marking Periods #1-3: Classroom Assignments/Participation – 40%




 Homework – 30%




 Quizzes/Tests – 30%

Marking Period #4: 
Tests/Quizzes – 70%

· Marketing Sales Presentation Project 

· Role Playing Scenario 

· Buyer Scenario 

 



Homework – 15%





Participation – 15%

Semester Grade Breakdown:


45% - Each 9-Week grade



10% - Final Semester/Final Exam
F. CONDUCT EXPECTATIONS

1) Students are to be respectful and courteous of other’s thoughts, ideas and perceptions.

2) Students are expected to actively participate in classroom discussions, teams, groups or individual assignments.

3) Students are expected to come into class prepared, with assignments complete.

4) Student’s work should demonstrate their thoughts and ideas; not that of others.

5) Students are to use time wisely.  There will not be wasted time.

6) Any student caught cheating will receive a zero on the assignment, quiz or exam.

7) Attendance requirements are as written in the student’s handbook.
      

G. ATTENDANCE

Attendance Policy will be followed per student’s planners.  Students will also receive a zero for participation point on days absent.

TO BE SUCCESSFUL, YOU MUST SHOW UP!!!

I am sure we will have a great year; all you have to do is be willing to give it your best!  This class will be fun, interesting and exciting if you want it to be!

Bridgman High School 

Marketing Syllabus

Date:_________________

I have read and I understand the Marketing Syllabus.  I agree to support staff, as well as my son/daughter in the provisions set for this year long course.

(Parent/Guardian Name  ---- Please Print)

(Parent/Guardian Name  ---- Signature)

I have read and I understand Marketing Syllabus.  I agree with the provisions set for this year long course.

(Student’s  Name  ---- Please Print)

(Student’s Name  ---- Signature)
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