BRIDGMAN HIGH SCHOOL

E-Commerce Syllabus

l.   COURSE IDENTIFICATION
This course shows students how to plan and market electronic business products and online services.   It incorporates current examples and important topics from the world of e-commerce.  We will immerse into relevant marketing practices, e-retailing, digital media design, digital marketplace design, and online customer behavior and security/privacy issues. 

ll.  TEXTBOOKS AND/OR SUPPLIES

A. Textbook

a. E-Commerce Marketing,  Kleindl and Burrow, 2005

B. Supplies

a. 3-Ring binder

lll.  TOPICS COVERED

A. E-Commerce/Marketing Connections

a. Marketing Foundations

b. The Changing Nature of Business and Marketing

c. Improving Business-Customer Exchanges

d. Advantages and Challenges of E-Marketing

B. E-Commerce and E-Retailing

a. E-Commerce Basics

b. Online Business Strategies

c. E-Retailing

C. Building on Business Basics

a. The Economics of Business

b. Business Organizations and Management

c. Production and Operations

d. Finance and Information Management

D. Information Technology Basics

a. Telecommunication Infrastructure

b. The Internet Backbone

c. Cyber crime

d. Technical Applications

E. Effective Internet Communications

a. Internet Communication

b. Digital Communication Strategies

c. Web Design Basics

F. Marketing-Information Management

a. Marketing-Information Systems

b. Marketing Research

c. Data Mining and Customer-Relationship Management

G. Meeting Customer Needs

a. Identifying E-Commerce Customers

b. Principles of Consumer Behavior

c. Building Virtual Customer Relationships

H. Product and Service Planning

a. Traditional and Digital Products

b. Product Design and Development

c. Legal Protection

I. E-Commerce Distribution

a. The Role of Distribution

b. Distribution for E-Commerce

c. Managing a Distribution Channel

J. Developing and Communicating Value and Price

a. Value in an Electronic Marketplace

b. Competitive Advantage and Value Chains

c. Customer and Price Strategies

K. E-Commerce Promotion

a. The Promotional Process

b. AIDA in E-Commerce

c. E-Commerce Advertising

L. Developing and E-Commerce Business

a. E-Commerce and Entrepreneurship

b. Components of an E-Commerce Business

c. Develop You New E-Commerce Business

IV.  GRADING CRITERIA

       Student’s grades will be assessed on the following:

1) Participation

a. In order to participated, students must show up!!

b. Classroom projects

c. Classroom discussions

d. Teamwork

2) Quizzes and tests

3) Homework

***Business is part of everyone’s life!

As with life you get out of it what you put into it, let’s have a great semester!

