BRIDGMAN HIGH SCHOOL

MARKETING 2 SYLLABUS

A.  
COURSE IDENTIFICATION


Credits:


1 Full Credit


Instructor:


Mrs. Davis


Room Number: 

6

B. 
BOOKS


Entrepreneurship, Ideas in Action, 2009, Cynthia L. Greene

C. 
COURSE DESCRIPTION


This class is designed to be an extension of Marketing 1.  We will spend more time expanding and developing marketing skills.  The students will be expected to complete classroom work as well as outside marketing applications.  We will expand into the area of entrepreneurship, as well as specialized marketing strategies.


The students will also be expected to participate in the starting and running of our "school store."  Joining, participating in the Association of Marketing Services (DECA) will be mandatory.  Participation consist of completing “Written Events” that are assigned by the teacher.
D.  
GOALS AND OBJECTIVES


 By the end of this course students will be able to:

1. Recall and apply the basic marketing strategies.

2. Define and possess a working knowledge of:

a. Becoming an Entrepreneur

b. What Skills Do Entrepreneurs Need?

c. Entrepreneurs in a Market Economy

d. Select a Type of Ownership

e. Develop a Business Plan

f. Identify and Meet a Market Need

g. Finance, Protect, and Insure Your Business

h. Choose Your Location and Set Up for Business

i. Market Your Business

j. Hire and Manage a Staff

k. Record Keeping and Accounting

l. Financial Management

m. Use Technology

n. Meet Your Legal, Ethical, and Social Obligations

o. Growth in Today’s Marketplace

SEQUESTIAL COURSE DESIGN:

The plan for instruction, although subject to change, is as follows:

First Nine Weeks:

1) Entrepreneurs: Present and Past

2) Is Entrepreneurship Right for You

3) Identify Business Opportunities and Set Goals

4) Communication Skills

5) Math Skills

6) Problem Solving Skills

7) What is an Economy

8) The concept of Cost

9) Government in a Market Economy

10) Run an Existing Business

11) Own a Franchise or Start a Business

12) Choose the Legal Form of Your Business

Second Nine Weeks:

1) Why Do you Need a Business Plan?

2) What Goes Into a Business Plan?

3) Create an Effective Business Plan

4) The Value of Market Research

5) How to Perform Market Research

6) Identify Your Competition

7) Put Together a Financial Plan

8) Obtain Financing for Your Business

9) Theft Proof Your Business

10) Insure Your Business

11) Choose a Retail Business Location

12) Choose a Location for Non-Retail Business

13) Obtain Space and Design the Physical Layout

14) Purchase Equipment, Supplies, and Inventory

 Third Nine Weeks:

1) The Marketing Mix; Product, Distribution, Price

2) The Marketing Mix; Promotion

3) Set Marketing Goals

4) Hire Employees

5) Create a Compensation Package

6) Manage Your Staff

7) Set Up a Record Keeping System

8) Understand Basic Accounting

9) Track Your Inventory

10) Manage Your Cash Flow

11) Analyze Your Financial Performance

12) Hire Experts

Fourth Nine Weeks:

1) Technology and Your Business

2) Learn about the Internet

3) Purchase Technology

4) Understand Your Legal Requirements 

5) Ethical Issues In Business

6) Meet Your Social Responsibilities

7) Develop a Strategy For Growth

8) Global Trends

9) Culture and Business

E.  
GRADING CRITERIA


Semesters: 1 & 2

In/Out of Classroom Assignments/Participation – 35%


DECA Participation/Assignments – 35%


Work Assignments – 30%


Semesters: 3 & 4

In/Out of Classroom Assignments/Participation – 20%


DECA Participation/Assignments – 20%


Work Assignments – 20%


Entrepreneurship Project - 40%

F.  
CONDUCT EXPECTATIONS

1) Students are to be respectful and courteous of other's thoughts, ideas and perceptions.

2) Students are expected to actively participate in classroom discussions, teams, groups or individual assignments.

3) Students are expected to come into class prepared, with assignments complete.

4) Student's work should demonstrate their thoughts and ideas; not that of others.

5) Students are to use time wisely.  There will not be wasted time!

6) Any student caught cheating will receive a zero on the assignment, quiz or exam.

7) Any student not representing our class in a professional manner while working on class-work, in or out of the school, will be reprimanded.

8) All students need to observe the rules for store personnel.

G.
ATTENDANCE


Attendance Policy will be followed per student's planners.  Students will also receive a zero for participation points on the days absent.  This is a business class, as in business attendance/reliability is very important.


TO BE SUCCESSFUL, YOU MUST BE THERE!

Bridgman High School 

Marketing 2 Syllabus

Date:_________________

I have read and I understand the Business Services Technology Syllabus.  I agree to support staff, as well as my son/daughter in the provisions set for this year long course.

(Parent/Guardian Name  ---- Please Print)

(Parent/Guardian Name  ---- Signature)

I have read and I understand the Business Services Technology Syllabus.  I agree with the provisions set for this year long course.

(Student’s  Name  ---- Please Print)

(Student’s Name  ---- Signature)

